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1. ACME: Action Coalition for Media Education. Media literacy education, grassroots media reform, 
and independent media production. www.acmecoalition.org/home; See “Food for Thought: 
Challenging Big Food/Media’s Monopoly Over Our Media Culture.” 
 

2. Adbusters. Critiques the consumer culture; famous spoof ads. www.adbusters.org 
 

3. Adnauseum. A run down of product placements and their effects on sales. 
www.motherjones.com/news/exhibit/2007/01/exhibit.html  
 

4. Alliance for a Media Literate America: Core Principles of Media Literacy Education 
www.amlainfo.org/ 
 

5. American Academy of Pediatrics: 
Policy statement on "Children, Adolescents and Television," February 2001. 
http://aappolicy.aappublications.org/cgi/content/full/pediatrics;107/2/423?fulltext=television&searc
hid=QID_NOT_SET 
  
National Media Education campaign: "Media Matters."  www.aap.org/advocacy/mmcamp.htm; 
www.aap.org/advocacy/mediamatters.htm  
 
Ten Tips for Child Advocates: www.aap.org/advocacy/childadvocacytips.htm  
 

6. American Psychological Association, "Report of the APA Task Force on Advertising and 
Children," Feb. 20, 2004. www.apa.org/releases/childrenads.html 
 

7. “Born to Buy: The Commercialized Child and the New Consumer Culture.” Juliet Schor. Scribner, 
2004.  
 

8. Brand Hype: Features a movie map for product placement. www.brandhype.org  
 

9. Cable in the Classroom; the Cable Industry's (non-profit) Education Foundation: 
www.ciconline.com; Media Literacy enrichment tools.  
 

10. Campaign for a Commercial Free Childhood: www.commercialfreechildhood.org 
 

11. Center for Ecoliteracy: www.ecoliteracy.org    
Dedicated to education for sustainable living. See “Rethinking School Lunch,” and “Thinking 
Outside the Lunchbox.” March 2006 - soft drinks in schools: 
www.ecoliteracy.org/publications/rsl/melinda-hemmelgarn.html  
 

12. Center for Media and Democracy: Investigates public relations “spin and propaganda, and 
promotes media literacy and citizen journalism: www.prwatch.org/ 
 

13. Center for Media Literacy Education. www.medialit.org 
 

14. Center for Media Research: Marketing research and strategy reports: 
www.centerformediaresearch.com/  
 



15. Center for Science in the Public Interest:  
"Pestering Parents: How Food Companies Market Obesity to Children," November, 2003. 
www.cspinet.org/new/pdf/pages_from_pestering_parents_final_pt_1.pdf  
"Constructive Classroom Rewards: Promoting Good Health Habits While Protecting Children's 
Health:" http://cspinet.org/nutritionpolicy/constructive_rewards.pdf 
"Guidelines for Responsible Food Marketing to Children," 2005. 
http://cspinet.org/marketingguidelines.pdf 

 
16.  Center for Screen-Time Awareness: Alternatives to television, plus TV Turnoff Week 

Campaign. www.tvturnoff.org 
 

17. Center on Media and Child Health. In association with Children’s Hospital Boston and Harvard 
Medical School. Database of research on the effects of media on child health and development. 
www.cmch.tv 

 
18. Centers for Disease Control and Prevention:  

Childhood Obesity Fact Sheets: www.cdc.gov/healthyyouth/obesity/facts.htm 
Resource Guide for Nutrition and Physical Activity Interventions to Prevent Obesity and Other 
Chronic Diseases (pages37-40) 
www.cdc.gov/nccdphp/dnpa/pdf/guidance_document_3_2003.pdf 
“Reducing Children’s TV Time to Reduce the Risk of Childhood Overweight: The Children’s 
Media Use Study, Highlights Report.” March 2007. 
www.cdc.gov/nccdphp/dnpa/obesity/pdf/TV_Time_Highligts.pdf  

 
19. “Changing the Home Nutrition Environment: Effects of a Nutrition and Media Literacy Pilot 

Intervention, “Evans, Alexandra; Dave, Jayna; Tanner, Andrea; Duhe, Sonya; Condrasky, 
Margaret, et. Al, Family & community Health. Nutrition and Health. 29(1):43-54, January/March 
2006.  
 

20.  “Chew on This: Everything You Don’t Want to Know about Fast Food,” Eric Schlosser and 
Charles Wilson. Fast Food Nation authors tell their story for a student audience. Houghton Mifflin, 
2006. 
 

21. “Chewonthis:” Honest information about the food you eat from the U.K.’s Food Commission 
Research Charity. For students aged 11-14: www.chewonthis.org.uk  
 

22. “Children and the Media,” Archives of Pediatrics and Adolescent Medicine, Theme Issue April 
2006.  See: “When Children Eat What They Watch: Impact of Television Viewing on Dietary 
Intake in Youth,” Wiecha, J.L., et. al. http://archpedi.ama-assn.org/content/vol160/issue4/index.dtl  
 

23. Commercial Alert. Works against rampant commercialism and exploitation of children: 
www.commercialalert.org/  
  

24. Common Sense Media. Media reviews and resources for managing the media and raising media-
savvy kids. www.commonsensemedia.org  

 
25. Comprehensive Health Education Foundation. FUEL video series. For ages 10-18; focus on 

healthy eating, physical activity, media literacy, self-esteem, and positive activism.  1-800-323-
2433; http://fuel.chef.org 

 
26.  “Consuming Kids: The Hostile Takeover of Childhood,” Susan Linn. The New Press, 2004. 

 
27. Co-op America: Economic action for a just planet; behind the scenes look at food industry 

practices, recycling, and more: www.coopamerica.org/ 
 



28. CorpWatch: Holding Corporations Accountable. See section on food and agriculture, and issues 
related to consumers and commercialism. www.corpwatch.org  
 

29. “Do More, Watch Less,” TV/Screen Reduction Tool. California Obesity Prevention Initiative, 
California Department of Health Services. 916-552-9889. 
www.dhs.ca.gov/ps/cdic/copi/copiforms/tvtool.htm  
 

30. Faces Magazine: Focus on people, places and cultures. April ‘06 issue on food and child labor + 
teacher’s guide: www.cobblestonepub.com/magazine/fac/fac0604.html  
 

31. FactCheckEd.org: Project of the Annenberg Public Policy Center at the University of 
Pennsylvania. Lesson plans and strategies for getting through spin and to truth: 
http://factchecked.org  
 

32. FairTrade: http://transfairusa.org/  
 

33. “Fast Food Nation: The Dark Side of the All-American Meal,” Eric Schlosser. Houghton Mifflin, 
2001. 
 

34. Feeding Minds, Fighting Hunger. Lesson plans, international discussion and action steps. 
Addresses why people are hungry. www.feedingminds.org  
 

35. "Food Advertising and Marketing Directed at Children and Adolescents in the U.S.," Story, Mary, 
and French, Simone, International Journal of Behavioral Nutrition and Physical Activity, February 
2004. www.ijbnpa.org/content/1/1/3 
 

36. “Food Marketing to Children and Youth: Threat or Opportunity?” Committee on Food Marketing 
and the Diets of Children and Youth, Food and Nutrition Board, Institute of Medicine. 
www.iom.edu/CMS/3788/21939/31330.aspx  
 

37. The Food Project: social justice, sustainable agriculture and media advocacy. 
www.thefoodproject.org Reap/Sow: Youth-driven publication of the Food Project.  “Time for 
Change,” CD by Wil Bullock; music and lyrics for thought and advocacy. www.reapsow.org/  
 

38. FoodPlay: Barbara Storper, M.S., R.D. theatre, videos and “Janie’s Junk Food Adventure:”  
www.foodplay.org. 
 

39. Free Press. National, nonpartisan organization working to reform the media through education 
and advocacy; promotes diverse and independent media ownership, strong public media, and 
universal access to communications. www.freepress.net  
 

40. GenderAds: Founded by Scott Lukas, Ph.D. Education, activism and advertising analysis in 
gender studies. www.genderads.com  
 

41. “GO GIRLS! Media literacy, activism, and advocacy project,” Piran, N., Levine, M., & Irving, L. 
Healthy Weight Journal, 14, 89-90, 2000. 
 

42. Grace Factory Farm Project. Exposes the myth that industrial agriculture can feed the world. 
www.factoryfarm.org/  
 

43. “Growing Food: Linking Food and the Environment, an Inquiry-Based Science and Nutrition 
Program,” Pam Koch, Angela Calabrese Barton and Isobel Contento, Teachers College, 
Columbia, U., and the National Gardening Association. Teaches critical ecological thinking for 
grades 4-6. www.kidsgardeningstore.com/11-3300.html.  

 



44. "Harvesting Minds: How TV Commercials Control Kids," Roy F. Fox. Praeger Press, 2000. 
Explores the impact of Channel One advertisements on students. 
 

45. "If My Child Is Overweight, What Should I Do About It? Joanne Ikeda, University of California, 
Agriculture and Natural Resources, Publication 21455. 2004. to order: 1-800-994-8849; or, 
http://anrcatalog.ucdavis.edu 
 

46. “Interactive Food & Beverage Marketing: Targeting Children and Youth in the Digital Age,” A 
report from Berkeley Media Studies Group. www.digitalads.org  
 

47. “Is ‘Fat Free’ Good for Me? A Panel Study of Television Viewing and Children’s Nutritional 
Knowledge and Reasoning,” Harrison, Kristen, Health Communication, 17(2), 117-132, 2005.  
 

48. Joan Ganz Cooney Center (Sesame Workshop). Focuses on children’s learning in the digital age. 
Challenge Paper: The Enduring Power of Pow! Wham!: Children, Digital Media and Our Nation's 
Future . www.joanganzcooneycenter.org/index   
 

49. Just Think Foundation. Teaches young people to lead healthy, responsible lives in a culture 
increasingly impacted by media. www.justthink.org/ 
“Changing the World through Media Education, A New Media Literacy Curriculum by the Just 
Think Foundation.” 
 

50. Kaiser Family Foundation:  
Children, Health, and the Media: Report and Fact Sheet Series: 
www.kff.org/entmedia/entmediafactsheetseries.cfm 
 
"Media Literacy," Fall 2003.  www.kff.org/entmedia/Media-Literacy.cfm 
 
" Zero to Six: Electronic Media in the Lives of Infants, Toddlers and Preschoolers," Fall 2003.  
www.kff.org/entmedia/3378.cfm 
 
"The Role of Media in Childhood Obesity," February 2004. www.kff.org/entmedia/7030.cfm 
 
"Generation M: Media in the Lives of 8-18 Year Olds," March 2005. 
www.kff.org/entmedia/entmedia030905pkg.cfm 
       
“The Media Family: Electronic Media in the Lives of Infants, Toddlers,   Preschoolers, and Their 
Parents, a national study of media use among children age 6 months to 6 years old,” May 2006. 
www.kff.org/entmedia/7500.cfm  
 
“It’s Child’s Play: Advergaming and the Online Marketing of Food to Children,” July 2006. 
www.kff.org/entmedia/entmedia071906pkg.cfm  
 
“Food for Thought: TV Food Advertising to Children in the U.S.,” March 2007.  
www.kff.org/entmedia/entmedia032807pkg.cfm  
 

51. Kaiser Permanente: “The Incredible Adventures of the Amazing Food Detective.” Billingual CD-
ROM, and on line activities for children in grades 4-6. 
http://members.kaiserpermanente.org/redirects/landingpages/afd/   
 

52. Kids Gardening! Eve Pranis teaches kids about food advertising through a series of teacher 
friendly lessons, such as: “Rooting Out the Truth in Food Ads,” and “Digging Deeper: Food Ads in 
School? Take a Stand.” Also many ideas for gardening projects. www.kidsgardening.com  
 



53. Kids Voting USA: http://www.kidsvotingusa.org/  
Dynamic, hands-on civics activities with an authentic voting experience to get students involved 
and ready to be active citizens. 
 

54. "Media Alert! 200 Activities to Create Media-Savvy Kids," Sue Lockwood Summers, 2000; to 
order: 1-800-986-5560 (02). 

 
55. Media Awareness Network. Resources for parents and teachers, plus lesson plans on food 

advertising.  www.media-awareness.ca/english/index.cfm 
 

56. Media Education Foundation. www.mediaed.org; see in particular: "Substances as Stress 
Relievers: Deconstructing Advertisements." 
www.mediaed.org/handouts/pdfs/SubstancesAsStressRelievers.pdf 
 

57. Media Literacy Clearinghouse. Extensive “Internet encyclopedia of media literacy” for K-12 
educators.” Frank Baker, media educator: http://medialit.med.sc.edu  
 

58. “Media literacy: A health education perspective,” Yates, B.L., Journal of Health Education, 30 (3), 
183-187, 1999. www.westga.edu/~byates/mediaand.htm  

 
59. "A Media Literacy Nutrition Education Curriculum for Head Start Parents about the Effects of 

Television Advertising on Their Children's Food Requests," Hinden, Toby; Contento, Isobel; and 
Gussow, Joan Dye, Journal of the American Dietetic Association, February 2004.  
www.adajournal.org 
 

60. “Media-Smart Youth: Eat, Think, and Be Active!” Interactive after-school education program for 
youth, ages11-13. Includes lessons, facilitator’s guide, video and DVD. Developed by the 
National Institutes of Health National Institute of Child Health and Human Development. Fall 
2005. Free. 1-800-370-2943; www.nichd.nih.gov/msy/  

 
61. National Eating Disorder Association. Educational resources on media, critical thinking, and body 

image, including “Go Girls!” www.nationaleatingdisorders.org  
 

62. National Institute on Media and the Family. David Walsh, Ph.D., family therapist offers activities 
and fact sheets on media literacy. www.mediafamily.org  
 

63. New American Dream; Facts About Marketing to Children: www.newdream.org/kids/facts.php; 
Tips for Parenting in a Commercial Culture: http://www.newdream.org/kids/brochure.php 
 

64.  New Mexico Media Literacy Project. Tools for creating counter ads, deconstructing media 
messages, and recognizing the language of persuasion. See free resources section: 
www.nmmlp.org/products.htm 
 

65.  Northwest Center for Excellence in Media Literacy. Emphasis on teen health: 
http://depts.washington.edu/nwmedia/  
 

66. “Out of Balance: Marketing of Soda, Candy, Snacks and Fast Foods Drowns Out Healthful 
Messages,” California Pan-Ethnic Health Network and Consumers Union. September 2005. 
www.consumersunion.org/pdf/OutofBalance.pdf 
 

67. PBS Resources: 
"Don't Buy It: Get Media Smart!" Teacher's Guide: http://pbskids.org/dontbuyit/ 
Frontline productions: 
“Merchants of Cool;” (53 minutes) describes the tactics behind marketing to the multi-billion dollar 
teen market; watch on line: www.pbs.org/wgbh/pages/frontline/shows/cool/view/ 



“The Persuaders;” (90 minutes) dissects the marketing and advertising industry; watch on line: 
www.pbs.org/wgbh/pages/frontline/shows/persuaders/view/   
PBS Teachers: Media Literacy: www.pbs.org/teachers/media_lit/ 
 

68. “Perceptions of the U.S. Food System: What and How Americans Think about their Food,” W.K. 
Kellogg Foundation. 800-819-9997; www.wkkf.org 
 

69. “A Preliminary controlled evaluation of a school-based media literacy program and self-esteem 
program for reducing eating disorder risk factors,” Wade, T., Davidson, S., & O'Dea, International 
Journal of Eating Disorders, 33, 371-383, 2003. 
 

70. Prime Time Today: www.primett.org  303-770-3239 
 “Eye Spy: Early Youth Education Program: An Interactive Coloring Book,” builds critical thinking 
skills about the role of media in individual development.  
  “The Sitcom Sleuths Game,” Watch TV, play a game and be a media savvy viewer.” 
 

71.  Project Look Sharp: Media Literacy at Ithaca College.  www.ithaca.edu/looksharp/  
 

72. RECLAIM:  Responsive Efforts to Communicate the Language, Actions and Images of the Media. 
www.reclaimyourculture.com  
 

73. Stay Free Magazine. Explores the politics of mass media and American culture. Excellent, free 
media literacy curriculum (for high school and college students): www.stayfreemagazine.org/ml/.  
 

74. “Teachingmedialiteracy.com: A Web-Linked Guide to Resources and Activities,” Richard Beach, 
Nov. 2006. Teachers College Press; excellent teaching ideas and teacher-submitted lesson 
plans; http://store.tcpress.com/0807747440.shtml  
 

75. “Television and the Obesity Epidemic,” Steven Gortmaker, Ph.D., Harvard School of Public 
Health. Video telecast from the University of Albany, January 19, 2006.  
Video streaming: www.albany.edu/docs.sph/coned/t2b2tv.htm  
Slide handouts: www.albany.edu/sph/coned/t2b20106.pdf  

 
76. TRUCE: Teachers Resisting Unhealthy Children’s Entertainment. Seeks to raise public 

awareness about the negative effects of violent and stereotyped toys and media on children, 
families, schools and society. www.truceteachers.org; Toy Guide: 
www.truceteachers.org/toyguides/T_Guide_web_07.pdf    
 

77.  “True Cost of Food,” The Sierra Club Sustainable Consumption Committee. DVD and discussion 
guide encourages people to think about the environmental impacts of their consumption choices. 
www.truecostoffood.org/  
 

78.  Understand Media: Resources and newsletter. www.understandmedia.com/  
 

79. University of Michigan Health System; “Your Child: Television.” Comprehensive overview of the 
research on TV and child health. 
www.med.umich.edu/1libr/yourchild/tv.htm  
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